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Do you know
what a cosmetic is?

Although this sounds like a question
with an obvious answer, it actually isn’t
that straightforward. The Cosmetics Regulation
sets out a legal definition for cosmetic products.
It has to do one of the following things to legally be
considered a cosmetic:
• clean
• perfume
• change appearance
• correct body odour
• protect
• keep in good condition
It also needs to be a substance or a mixture.
As an example, false nails, which are glued
onto the natural nail are not cosmetics,
because they are solid articles, not
a substance or mixture.
Professional
Cosmetics: are they safe?

BY CAROLINE RAINSFORD

Head of scientific & environmental services at The CTPA
About the CTPA
The Cosmetic, Toiletry & Perfumery Association (CTPA) is the voice
of the British cosmetics and personal care industry, promoting
good working practice to ensure that consumers are provided with
the very best products. It represents the interests of the industry as
a whole by working with the UK government, the media and many
different organisations as needed.
The CTPA is a trade association supported and funded by its
membership, and CTPA members include companies of all sizes
involved in making, selling or distributing cosmetics throughout
the UK market. Companies selling cosmetic ingredients or
providing services to the cosmetic industry can also be members
of the CTPA. This association doesn’t enforce the rules or laws
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The CTPA’s passionate and dedicated regulatory and international
team helps companies navigate the changing regulatory landscape
to make sure they comply with all the laws and to aid understanding
of how to make the most of international opportunities. The superorganised administrative function keeps the rest of the staff on track
with the day-to-day running of the organisation.

Cosmetics are applied directly to
skin, hair and nails so it’s crucial
that they are safe to use. Years of
scientific research and testing goes
into making each and every item in
salons, bathroom cabinets and makeup bags. It takes teams of scientists to
develop just one new product.

products are
included in the
Cosmetics Regulation

Cosmetics used and/or sold in
salons by professionals must meet
For more information about the safety of cosmetics,
all the requirements of the Cosmetics you can see the CTPA’s handy booklet on Confidence
in Cosmetics for professionals, consumers and the
Regulation by law. This means they
media at www.thefactsabout.co.uk.
must meet the same high standards
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products on the UK market. CTPA has two websites. The first, www.ctpa.org.uk, provides

We can all be confident in cosmetic products
because they are controlled by strict safety legislation
– the European Cosmetics Regulation (EC) no. 1223/2009. In fact,
because of the importance of maintaining a gold standard of
cosmetic safety now the UK has left the EU, the UK government
prepared its own UK cosmetics legislation back at the beginning
of 2019, so that we were ready in case the UK left the EU without a
deal. This legislation reflects the safety requirements of the current
EU Cosmetics Regulation. The Cosmetics Regulation applies to all
cosmetic and personal care products available on the UK market.
This not only includes cosmetics sold in shops and online, but also
free samples and products used in salons by professionals.
The main purpose of the Cosmetics Regulation is to ensure safety of
the end user, including both consumers and professional users. The
manufacturer or supplier of the cosmetic product is responsible for
ensuring it is safe and complies with the legislation. They must do this
before making it available to consumers or professionals for use.
In fact, every new product must undergo a full safety assessment
before it is allowed on the shelves. Safety assessments can’t just
be carried out by anyone; it is a legal requirement that the person
conducting the safety assessment has advanced degrees in
toxicology, medicine or very similar subjects. The assessment is very
in-depth and looks at the finished
product, all of the ingredients and
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for every decision they make.

detailed information and help to all members and useful
advice for cosmetic companies that aren’t members of CTPA, or
those thinking of setting up their own brand or company. It has a
fantastic and detailed FAQ section, which answers all the questions
you might have on how to sell cosmetics in the UK and be compliant
with the law. In fact, if you want to reassure yourself that the cosmetics
you’re using on your clients are legally compliant, you might want
to look at the section ‘Understanding your label’ on the CTPA’s other
website, www.thefactsabout.co.uk, to know what sort of things to look
for on the product label which have to be there by law.
The CTPA’s other website, www.thefactsabout.co.uk, puts into
perspective the myths and scare stories about cosmetics that are
often seen in the media. It provides factual information that can
help you answer questions from customers on topics such as the
safety of specific ingredients, allergy and animal testing.
The CTPA has also recently created, in collaboration with other experts,
some great guidance for nail professionals and customers. It offers a
free booklet with tips on best practice to minimise the risk of developing
an allergy, and another free guide on what you and your customers
should do if either of you has an unwanted reaction to a cosmetic
product, such as artificial UV gel nails.
Both of these guides and
more can be found on
the Allergies page at
www.thefactsabout.co.uk.
The CTPA is always looking to
make sure it is answering and
addressing the top questions
consumers have about
cosmetic products, so if you
or your clients want to know
about something that isn’t on
thefactsabout.co.uk, email the
team on info@ctpa.org.uk.

www.ctpa.org.uk
www.thefactsabout.co.uk
@ thectpa
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